The PIGMENT PRINCIPLES

THERE IS POWER IN YOUR CLOSET and itis in the color of
your clothes. All people have a physiological response to color. The
following chart is to be used to dressappropriately for what you want to
achieve. Assuming your closet is already filled with favorites where
everyitem fits you perfectly (for the body as it honestly is today), look to
the colors you choose to give you the extra impact to make all your goals
aslam dunk!

For businesswomen, the most effective colors are charcoal
grey and navy blue. Even though spring is here and bright colors are in
fashion, there is power in the colors we sometimes think of as boring or
just for winter. When you are dealing with money, people and legal
matters, your clients or prospects want to be reassured that you are
dependable, trustworthy and focused on the matters at hand. The
darker the shade of every color, the more down to earth and reliable you
appear. Greys projects authority. Blues project trust. Darken these two
colors and you can see why they are so effective when you go to a
meeting to sign a contract, discuss a raise or promotion, or deal with
lawyers and bankers.

On the opposite end of the spectrum, the lighter a shade is,
the softer your impact is on others. If you are a leader on a project in
your company or an association, your purpose is not always to be in the
limelight. There are times you need to gather information while NOT
drawing attention to yourself. There are times you need to deliver hard
news, conduct an exit interview or deal with a highly emotionally
charged group of people. Pastel blue, soft yellows, light pinks will help
you visually sooth the people you could be at odds with. These are
situations when you do not wear red.

Red is known as “the” power color, but here is the reasoning
behind that. When we see red, our blood pressure increases slightly, as
does our brain activity. What red is great for is when you are giving a
presentation and you want people to remember what you said.
Wearing red helps others more easily retain your message because
their brain activity in a more heightened state when they hear your
presentation and see you in red. Red is not the color to wear if you are
announcing layoffs, bad news or any message that others will find
upsetting.

So many women have closets with an overabundance of black
clothes. We tend to think it hides our flaws and/or extra weight. It can,
but black does more than that. It is a great networking color among
others in leadership positions. Yet when we are with subordinates,
head-to-toe black can be seen as a wall around the authority figure that
can stop the flow of open communication. People can see you as the
leader (where you wear black), but may not volunteer feedback, insight
or information if they do not want to challenge you as the leader. “She
can handle it,” may be the prevailing attitude as others remain in the
background watching you handle the hard tasks. If you are a manager
and your department is not forthcoming with you, you may be
overwhelming them with the black in your wardrobe. Medium shades
of any other color will draw others to you when you want more
interaction.
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designs training for companies who wish to encourage their employees
to present themselves as positive, professional, and effective. For a list
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The Power
of Color

Purpose/Message

"I am accountable, dependable, and trustworthy." Good to wear when Suits
Charcoal grey . . . &°
attending to legal or financial matters, such as signing a contract.
Medi "T have my emotions under control and I am here to mediate.” Dressin ~ Suits
edium grey  this color when you wish to neutralize a potentially volatile situation.
Li "I am invisible. I am here to gather information, facilitate change Tops or total outfit
ight grey o
seamlessly, and not to be noticed.
"I am credible, trustworthy, capable, and effective.”" In a suit, navy blue  Suit, pants, skirt or
’ Navy blue makes a positive professional impression. Wear it to chair a meeting, jacket
conduct interviews, or attend an annual review.
Medium bl "I am friendly, energetic, and approachable.” Medium blue, turquoise All pieces for women,
edit U€ " and French blue make all skin tones look healthy. shirts only for men
Licht bl "I can be subtle.” Light blue can put others at ease, help them to relax. Tops
12 ue For example, conducting an exit interview.
"I am good at networking with decision makers, making my own Suit, pants, skirt or
Black - o . . Y acket
decisions, and delivering news to subordinates with no arguments. Jacke
B I am refined, mature, and experienced in my field." Especially helpful if ~ Suit, pants, skirt or
urgundy . . . .
you are young or new to others in an industry. jacket, ties for men
"I want to be remembered. I am powerful and worth listening to." Good to ~ Suit, pants, skirt or
. Red wear in front of a group when you want your message to be remembered. A jacket, ties only for
men

woman's color for a power suit.
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